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Abstract:

This study examines the impact of social media platforms on talent acquisition in
organizations and how they influence modern recruitment practices. The research analyzes
how platforms such as Facebook, Instagram, X (Twitter), and LinkedIn help organizations
attract, engage, and communicate with potential candidates. The study highlights the benefits
of social media recruitment, including wider reach, faster hiring processes, and stronger
employer branding. It also identifies challenges such as trust issues, privacy concerns, and
reliability of job information. The findings suggest that integrating social media with
traditional recruitment methods can improve the overall effectiveness of talent acquisition
Strategies.
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